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Exhibit at the show 
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Trade Show
Please read and fill out the contract and rules & regulation page 
and return. Contracts will only be processed when submitted with 
a 50% deposit. The full balance must be paid by October 1, 
2008. 

All exhibitors must have a badge. Guest badges do not include 
meal tickets which will be collected at every function. Two repre-
sentatives are included in the fees for each booth. Guest badges 
are not intended for use to show floor during non-exhibit hours and 
will not be valid at those times.

Signature on this page indicates that Exhibit Rules & Regulations 
printed in the 2008 AAA Annual Convention & Trade Show Exhibi-
tors’ Prospectus and this contract have been read and understood. 
Exhibitor agrees to abide by all rules outlined on this form. 

Space assignments
Exhibit locations will be determined on a point system and space 
assignments will be determined based on this system until July 
15, 2008. There are two ways to submit your contract: E-mail: 
lhunter@the-aaa.org or Fax to: 703.610.0210

Booth description
10’x10’ booths include a standard backdrop 8’ high and side 
rails 3’ high. All vehicle spaces are 15’x 25’. Both booth sizes 
will be provided with a standard two-line identification sign. The 
exhibit hall will have blue aisle carpet. All tables, chairs, electricity, 
booth carpet and other accessories must be arranged with GES 
Exposition Services at exhibitor’s own additional cost.

Each exhibit space includes:
Exhibitor name badges for two (2) representatives•	
Two sets of tickets for Welcome Reception on Monday and •	
President’s Reception Tuesday night. (Events are subject 
change.)
Post-conference attendee list•	
Booth identification sign and aisle carpet•	
24 hour security•	
Listing in the AAA’s Ambulance Industry Journal•	
Listing on the Online AAA Trade Show information site•	
Listing in Conference Attendee brochure (must register by •	
August 18, 2008)
Free guest badges provided to exhibitors (limit 5)•	

Decoration Services
GES Exposition Services, Exhibitor Services Department
Phone: 1-800-475-2098; Fax: 1-866-329-1437
GES Exposition Services will provide services other than supervi-
sion. A complete exhibitors’ kit from GES Exposition Services will 
be sent when completed registration form and deposit is received.

Move-in, Move-out and Shipping:
GES Exposition Services has sole jurisdiction for managing the 
docks and vehicles for the smooth and efficient move-in/out of the 
exhibition. GES Exposition Services has the responsibility of receiv-
ing and handling all exhibit materials and empty crates.

Cancellation Policy
Exhibit spaces cancelled before September 17, 2008 will receive 
a 75% refund of payment. Exhibit spaces cancelled between  
September 18-24, 2008 will receive a 50% payment. No refunds 
will be issued after October 1, 2008 unless the Exhibit Hall is 
100% sold-out and the cancelled space can be resold. Refund 
checks will be issued after the Trade Show accounting is complete.

Both Location
Preferred booth/vehicle locations (see floorplan):

1st ___________   2nd ___________   3rd ___________ 

4th ___________   5th ___________ 

I would NOT like to be near the following potential exhibitor(s). List 
order of preference:
_________________________________________________________

_________________________________________________________

Please reserve the following exhibit space(s):
AAA Member Fees

_____	 10’ x 10’ Booth @ $1,500.	 $ ____________

_____	A dd’l Booth(s) @ $1,400.	 $ ____________

_____	 15’ x 25’ Vehicle Space @ $1,650.	 $ ____________

_____	A dd’l Vehicle Space @ $1,550.	 $ ____________

AAA Non-Member Fees

_____	 10’ x 10’ Booth @ $3,000.	 $ ____________

_____	A dd’l Booth(s) @ $2,800.	 $ ____________

_____	 15’ x 25’ Vehicle Space @ $3,300.	 $ ____________

_____	A dd’l Vehicle Space @ $3,100.	 $ ____________

Related Fees

* A charge of $125 will be applied by GES for vehicle spotting 
Badge Fees for Additional Exhibitors

____	 Badge only $25.	 $ ____________

TOTAL FEES	 $ ____________

_________________________________________________________
Company Name

_________________________________________________________________________________
Contact Person

_________________________________________________________________________________
Title                                                    Signature

_________________________________________________________________________________
Address

_________________________________________________________________________________
City                                                State                                  Zip

_________________________________________________________________________________
Phone                                                      E-mail

_________________________________________________________________________________
Website:  Your website will be linked with the Online AAA Trade Show (www.the-aaa.org)

Exhibit Representatives. Two (2) representatives per exhibit space 
are included in the registration fee (fee includes 2 receptions and a 
lunch for each representative).  *Events are subject to change. 

_________________________________________________________________________________
Name of 1st Exhibit Representatives with meal code options

_________________________________________________________________________________
Name of 2nd Exhibit Representatives with meal code options

_________________________________________________________________________________
Name of Additional Exhibitor Representative (additional fee) with meal code options.

PAYMENT
I am enclosing a check for $ ___________ which represents at least 
50% of the total amount due. Balance is due by October 1, 2008.

Charge $ _______________ to the following credit card:

�O  American Express     �O  Mastercard     �O  Visa

_________________________________________________________________________________
Card Number 	  Exp. Date 	

_________________________________________________________________________________
Name on Card	A uthorized Signature 

FOR MORE INFORMATION OR TO SEND YOUR COMPLETED 
REGISTRATION FORM AND PAYMENT TO:
American Ambulance Association
8400 Westpark Drive, 2nd Floor
McLean, VA  22102
Tel: 1-800-523-4447 / 703-610-9018
Fax: 703-610-0210 (with credit card only)
Web: www.the-aaa.org

American Ambulance Association
2008 Convention & Trade Show



Acadian Ambulance • American Emergency Vehicles • Accessible Vans & Mobility 
• Accurate Transmissions Inc. • Advantage Funding • Ambulance Services  
Insurance Program • Bound Tree Medical • Cast Products • Cindy Elbert Insurance 
Services, Inc. • Crestline Coach LTD • Demers Ambulance • Digitech Computer 
Inc. • Drivecam Inc. • eCore Software, Inc • EMSED.COM, LLC • Extensity Public 
Safety • Ferno • Fitch & Associates, LLC • Frazer LTD. • Healthware Solutions • 
Hercules Vehicle Wash Systems • HSI Financial Services, LLC • Intergrated Vehicle 
& Equipment Leasing • Marque Inc.(McCoy Miller, LLC) • Medix Specialty Vehicles 
• Mentor Engineering Inc. • Mobility Works • The Mercy Group • MultiMed 
Billing Service, Inc. • National Van Builders, Inc. • New England Wheels • North 
Central EMS • Ortivus North America • Page, Wolfberg & Wirth • Panasonic 
• Per -Se Technologies • Road Safety International • ROAM IT • Scan Health • 
Schroth Safety Products • Stryker • Sun Capital Healthcare Inc. • Talley Medical • 
Taylor Made Ambulances • Thomco • TriTech Software Systems • Wheeled Coach 
Industries, Inc. • The Wise Company • Whelen • Zoll Medical Corporation

PAST
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Terms and Conditions 
The American Ambulance is referred to herein as “Manage-
ment”. “Exhibitor” refers to the applicant indicated on the front 
of this contract. 

1. Payment and Terms 
Exhibit space cost and payment terms are stated on the front 
of this contract, and all payments are non-refundable. In the 
event of total or partial cancellation (space size reduction) by 
Exhibitor, the Booth Fee will not be reduced or refunded, and 
the total amount will be due. 

If Exhibitor fails to pay the entire Booth Fee at the times 
specified, or fails to comply with any of the terms and condi-
tions or rules and regulations, Management may reassign the 
booth location reserved for Exhibitor and/or may resell that 
booth location to another party. The entire Booth Fee must be 
paid in full prior to move-in of the exposition. 

If Exhibitor cancels or breaches this agreement for any 
reason whatsoever, in addition to whatever rights Manage-
ment may have under applicable law, any payments made 
by Exhibitor prior to the date of termination shall be retained 
by Management as liquidated damages and not as a penalty. 
Management and Exhibitor agree that such amounts constitute 
a reasonable provision for liquidated damages. Exhibitor shall 
also be liable for any payments required to be paid, but not 
paid as of the date of cancellation or breach of this agreement 
if the exposition is cancelled or is not held for any reason 
whatsoever, and then this agreement shall be cancelled. 
Exhibitor’s sole and exclusive remedy shall be to receive a 
refund of all amounts Exhibitor has actually paid on account 
of this contract 

If for any reason beyond Management’s reasonable 
control (e.g., an act of God, fire, labor disturbance, etc.) 
the exposition is materially curtailed, Exhibitor’s sole and 
exclusive remedy shall be to receive a pro-rata refund of the 
Booth Fee. 

2. Booth Assignment 
Management will endeavor to make booth assignments in 
keeping with Exhibitor’s requests set forth on the front of 
this contract. HOWEVER, MANAGEMENT RESERVES THE 
RIGHT TO MAKE THE FINAL DETERMINATION OF ALL 
SPACE ASSIGNMENTS. MANAGEMENT SHALL HAVE NO 
LIABILITY FOR ITS FAILURE OR INABILITY TO COMPLY WITH 
EXHIBITOR’S REQUESTS AND EXHIBITORS SHALL HAVE 
NO RIGHT TO CANCEL THIS CONTRACT BECAUSE OF 
MANAGEMENT’S FAILURE TO COMPLY WITH EXHIBITOR’S 
REQUESTS. 

3. Exhibit Content 
The exposition is designed to provide a showcase for goods 
and services either specifically designed for or customarily 
used by the industry the exposition serves. Exhibitor may not, 
under any circumstances display or promote any goods or 
services other than its own goods and services of the kind 
described on the front of this contract. 

Management reserves the right to refuse rental of display 
space to any company whose display of goods or services 
is not, in the opinion of Management, compatible with the 
general character and objectives of the exposition.

4. No Assignment or Subleasing of Space 
Exhibitor may not assign this contract and may not permit or 
“sublet” all or any part of its assigned booth space to be used 
by any other business or firm, unless Management has given 
prior written approval. Any such assignment, permission or 
“sublease” without Management’s prior written approval shall 
be null and void.

5. Exhibitor’s Authorized Representative 
Exhibitor must designate one person as its representative in 
connection with installation, operation and removal of its 
exhibit. The designated representative shall be authorized to 
enter into exhibition service contracts and for which Exhibitor 
shall be responsible. The designated representative must be in 
attendance throughout all exposition periods; and representa-
tive shall be responsible for keeping the exhibit neat, staffed 
and orderly at all times. 

6. Fire, Safety and Health 
Exhibitor assumes all responsibility for compliance with local, 
city and state ordinances and regulations covering fire, safety 
and health. 

7. Exhibit Rules and Regulations 
Exhibitor will be provided with an Exhibitor Manual no later 
than 80 days prior to the opening of the show. The Exhibitor 
Manual and all rules and regulations included therein will 
become part of this contract This Manual describes the type 
and arrangement of exhibit space, the standard equipment 
provided by Management and rules governing the construc-
tion of displays. All booth space must be arranged and 
constructed in accordance with the guidelines, provisions and 
limitations contained in the Exhibitor Manual. If, in the sole 
opinion of Management, any exhibit fails to conform to the 

Exhibitor Manual guidelines, or the provisions set forth herein, 
such exhibit will be prohibited from functioning at any time 
during the exposition. Any questions concerning the rules 
and regulations should be directed to Cygnus Expositions. 
Management reserves the right to require an exhibitor to alter 
the exhibit before or during the show, as Management deems 
to be in the best interests of the show. Such changes shall be 
made at Exhibitor’s expense and are subject to the approval 
of Management. 

8. Licenses / Permits 
Exhibitor shall be responsible for obtaining any licenses, per-
mits or approvals required under local or state law applicable 
to their activity at the exposition. Exhibitor shall be responsible 
for paying all taxes, license fees or other charges that shall 
become due to any government authority in connection with 
their activities at the exposition. EXHIBITOR IS NOT PERMIT-
TED TO MAKE SALES AT ITS BOOTH SPACE UNLESS IT HAS 
OBTAINED AND DISPLAYS A SALES TAX AUTHORIZATION 
AS REQUIRED BY LOCAL LAW. 

9. Recorded or Live Music 
Exhibitor acknowledges that the use or performance of 
recorded or live music at the exposition must be licensed 
from the copyright owner or its agent. Exhibitor will take full 
responsibility for obtaining any necessary licenses to play or 
perform such music and agrees to defend, indemnify and hold 
harmless Management from any damages or expenses (includ-
ing reasonable attorneys fees) incurred by Management due 
to Exhibitor’s use or performance of recorded or live music. 

10. Exhibitor Functions during Exposition Hours 
Exhibitors’ booths will be open and fully staffed during all 
official exposition hours. Exhibitor expressly agrees that it will 
not, nor will its employees or representatives, conduct exhibi-
tor functions in private rooms during official exposition hours. 

11. Photography 
The photographic rights for the exposition are reserved to 
Management, and photography in the exposition required 
by Exhibitor can be carried out at moderate charges by the 
official photographers designated by Management if desired. 
If exhibitor wishes to make its own arrangements for the photo-
graphing of its own exhibit, exhibitor must apply to Manage-
ment, whose permission shall not be unreasonably withheld. 

12. Installation and Removal 
Exhibitor must install its exhibit before the opening of the 
exposition. The exhibit must be dismantled and removed 
immediately after the exposition’s close and in all events prior 
to the established dismantlement cutoff time announced in the 
Exhibitor Manual. Anything not removed by the dismantlement 
cutoff time will be discarded at Exhibitor’s cost.  Exhibitor shall 
not dismantle its exhibit prior to the exposition’s close. 

13. Property Loss or Damage 
Management shall not be responsible for any loss of or dam-
age to any property of Exhibitor or of its booth personnel, 
representatives, agents, servants, employees, contractors, 
patrons, guests, licensees or invitee. All of Exhibitor’s property 
remains under its custody and control in transit to and from 
the exhibit hall and while it is in the confines of the exhibit 
hall.  Neither Management nor its service contractors, nor the 
management of the exhibit hail nor any of the officers, staff 
members or directors of any of the same are responsible for 
the loss of or damage to property of Exhibitor or of its booth 
personnel, representatives, agents, servants, employees, 
contractors, patrons, guests, licensees or invitees from theft, 
fire, accident, vandalism or any other cause, and Exhibitor 
expressly waives and releases any claim or demand against 
any of them by reason of any damage to or loss of any 
property. Exhibitor shall be solely responsible for the loss of or 
damage to any property of Exhibitor’s personnel, including but 
not limited to Exhibitor’s booth personnel and representatives, 
models, demonstrators and actors. 

Accordingly, it is Exhibitor’s responsibility to secure its 
own insurance or otherwise protect itself and its property and 
the property of its booth personnel, representatives, agents, 
servants, employees, contractors, patrons, guests, licensees or 
invitees against loss or damage. 

14. Liability and Insurance 
In addition to property insurance described above, Exhibitor 
shall obtain and keep in force during the term of the installa-
tion and use of the exhibit premises, policies of comprehensive 
Commercial General Liability Insurance and Contractual Liabil-
ity Insurance insuring and specifically referring to contractual 
liability in an amount not less than $1,000,000 Combined 
Single Limit for personal injury and property damage. Exhibi-
tor must provide Management with a certificate of insurance 
covering the show location for the period of the show and 
which names the Management and the exhibition facility 
management as co-insured. MANAGEMENT RESERVES THE 
RIGHT TO PROHIBIT EXHIBITOR FROM SETTING UP OR 
OPERATING ITS BOOTH WITHOUT HAVING PROVIDED A 

CERTIFICATE OF INSURANCE.

15. Indemnification 
Exhibitor agrees to defend, indemnify and hold harmless 
Management (and the exhibition facility management) from 
and against all claims, demands, actions, damages, loss, cost, 
liabilities, expenses and judgments recovered from or asserted 
against Management (or the exhibition facility management) 
on account of injury or damage to person or property to the 
extent that any such damage or injury may be incident to, 
arise out of, or be caused, either proximately or remotely, 
wholly or in part, by an act omission, negligence or miscon-
duct on the part of Exhibitor (or of any of its booth personnel, 
representatives, agents, servants, employees, contractors, pa-
trons, guests, licensees or invitees, or of any other person en-
tering in or about the Exhibitor’s booth space with the express 
or implied permission of Exhibitor), or when any such injury 
or damage is the result, proximate or remote, of the violation 
by Exhibitor (or of any of its booth personnel, representatives, 
agents, servants, employees, contractors, patrons, guests, 
licensees or invitees) of any law, ordinance or governmental 
order of any kind, or when any such injury or damage may 
in any other way arise from or out of the operation or use of 
Exhibitor’s booth space. Such indemnification by the Exhibitor 
shall be effective unless such damage or injury results from 
the gross negligence or willful misconduct of Management. 
Exhibitor covenants and agrees that in case Management (or 
the exhibition facility management) shell be made a party to 
any litigation commenced by or against Exhibitor or relating 
to this contract or to Exhibitor’s booth space or to any of its 
agents, servants, employees, contractors, patrons, guests, 
licensees or invitees, then Exhibitor shall and will pay all costs 
and expenses, including reasonable attorney’s fees and court 
costs, incurred by or imposed upon Management (or upon the 
exhibition facility management) by virtue of any litigation. 

16. Labor 
Exhibitor shall observe all contracts in effect between Manage-
ment, service contractors, exposition facilities and the labor 
organizations involved. 

17. Disputes with Contractors, Unions, Other 
Exhibitors, etc. 
In the event of a dispute or disagreement between Exhibitor 
and an official contractor, or between Exhibitor and a labor 
union or labor union representative, or between two or more 
exhibitors, or concerning the interpretation of the rules and 
regulations, the actions or decisions concerning this dispute or 
disagreement by Management intended to resolve the dispute 
or disagreement shall be final and binding on Exhibitor. 

18. Acceptance of this Contract 
This Exhibit Application/Contract does not become a binding 
contract until Management has issued a written confirmation 
of acceptance. The receipt and deposit of Exhibitor’s payment 
accompanying the application for space does not constitute 
acceptance of a contract.

19. Integration 
This contract contains the entire agreement between Manage-
ment and Exhibitor. It may not be orally modified. Only an 
agreement in writing signed by a duly authorized representa-
tive of the party against whom enforcement or waiver or 
modification is sought will be enforceable. 

20. Choice of Law and Forum 
This contract shall be governed by the laws of the State of 
Minnesota. Any action commenced by Exhibitor arising out 
of or relating to this Agreement, or arising out of or relating 
to the exposition, shall be brought solely in the courts of 
Minnesota unless Management consents to another forum. 
Exhibitor consents to the jurisdiction of the courts of Minnesota 
for the resolution of any action arising out of or relating to this 
Agreement, or arising out of or relating to the exposition. 

21. Other Rules and Regulations 
MANAGEMENT RESERVES THE RIGHT TO CHANGE THE 
RULES AND REGULATIONS, AND TO MAKE ADDITIONAL 
RULES AND REGULATIONS, AS IT DEEMS TO BE IN THE 
BEST INTERESTS OF THE EXPOSITION. MANAGEMENT 
SHALL HAVE SOLE POWER TO INTERPRET, AMEND AND 
ENFORCE RULES AND REGULATIONS. 

I agree to the terms and conditions of the contract 
above.

________________________________________________________________
Authorized Signature 

________________________________________________________________
Print Name and Title

________________________________________________________________
Company

________________________________________________________________
Date

The American Ambulance Association brings the 
industry decision-makers to you in Las Vegas for the 
2008 Convention and Trade Show. This is where 
ambulance owners come to network, see the latest 
products and technology and keep up with their 
industry. Our attendees are not a mixture of related 
service providers but the owners and operators of 
independent companies. This is your core customer 
base.

Answer your customer and potential customer’s 
questions on the spot. Present your product and intro-
duce your newest technology and improvements.

Kick off the meeting with a reception in the exhibi-
tion hall so you can meet potential customers right 
from the start. Exhibit hall time scheduled in program 
when there are no sessions pulling attendees.

Exhibit at AAA Vegas 2008 where the ambulance 
company owners and managers attend.

Qualified and Interested Buyers•	
Great return on your marketing dollar•	
Sales Leads•	
Industry Exposure•	
Year long editorial support•	
Internet-based marketing•	
Links to your website•	
Access to prospect lists•	
Networking events•	

The American Ambulance Association is 
dedicated to supporting its community
AAA is dedicated to “promoting health-care policies 
that ensure excellence in the ambulance services 
industry and providing research, education and 
communications programs to enable its members to 
effectively address the needs of the communities they 
serve”. 

Your company’s products and services are 
part of our community

It’s Vegas • It’s Ambulance Owners
EXHIBITORS —Reserve Today!

AAA



 2

00
8 

C
o

n
ve

n
ti

o
n

 &
 t

ra
d

e 
sh

o
w

 r
u

le
s 

&
 r

eg
u

la
ti

o
n

sPlan now to direct your promotion 

right to the ambulance industry 

owners and directors at the

AAA 2008 
convention & 
trade show

Respond 
to Your Market
Face-to-Face

Sign up now to network 

with attendees who are the 

decision-makers in your industry

profile of AAA Attendees: 

Owner/
CEO/President

42%

VP
30%

Executive
Director

20%

Manager/
Supervisor 8%

Where AAA’s Attendees Work: 

Private
Ambulance
Company

92% 

Fire
Department 6%

Other 2%

The AAA Show in Vegas is 
your platform for direct 
sales.  Attendees visit your 
booth as well as meet with you 
at networking events. 

Present what your product 
can do for their business. 

Customers give you immedi-
ate and invaluable feedback. 

AAA is back in
VEGAS in 2008
Where the previous conven-
tion enjoyed unprecediented 
attendance for a stand alone 
event. Find your audience 
at AAA’s Show in Vegas.

Don’t Wait! Call 
1-800-523-4447 today 
to exhibit at AAA’s 2008 
Convention & Trade Show 
at the Las Vegas Hilton


